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From the management

The way we communicate has an impact on how we are perceived by 
all relevant target groups in our society, whether customers, suppli-
ers or other members of our global ebm-papst family. As we develop 
and manufacture our products to customer specifications, engaging 
in an open dialogue is the basis of our day-to-day work and has 
always been one of the cornerstones of our corporate culture. It is only 
through active communication that we get to know exactly where our 
customers have their difficulties and problems. And only through open 
dialogue will our customers have a direct way of finding out that we 
are the right people to contact and rely on to come up with the perfect 
solution to their problem.

Communication is the golden way to gain confidence, trust, and 
finally acceptance. Only those who are open and use clear words are 
considered to be trustworthy. Too many and conflicting messages, 
however, create misunderstandings. For this reason, concordant mes-
sages, mutual respect and a willingness to critically exchange ideas 
are at the heart of our ebm-papst corporate communication.

This little brochure should give you a better idea of what ebm-papst 
considers to be good communication and contains tips and advice on 
what constitutes professional dialogue. Become an ebm-papst ambas-
sador and use your messages to actively help shape how the company 
is perceived – by customers and suppliers, outside the company in 
your daily life, and internally when communicating with your colleagues 
and teams.

Hans-Jochen Beilke
Chairman of the Management Board
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The different roles of our staff

Our employees are important communicators for our company. At 
work and at home, they contribute heavily to the public image of the 
company. Naturally, ebm-papst wants all employees to be good 
ambassadors. One vital prerequisite for being a good ambassador  
is having comprehensive knowledge of the company. Therefore,  
a broad range of information sources is at your disposal, e.g. staff 
magazine, bulletin boards, intranet, etc.

Our executives are important links between employees and manage-
ment in the internal communication chain. Their job is to communicate 
corporate objectives and values to our employees and to provide for 
an open and appropriate dialogue. When it comes to professional com-
munication, our executives and management complement each other. 

Our managing directors actively base their internal and external 
communication on the corporate policy and objectives. In doing so,  
the chairman of the management board represents the company to  
all relevant target groups.

Our partners and proprietors advocate open and conversational 
communication and support the management board in their efforts 
to sustainably develop our family-owned enterprise. Our partners not 
only care about the good reputation of our company in public, they also 
care about consolidating and enhancing our internal corporate culture. 
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Playing by the rules of good communication

• As ambassadors of our company, we want to speak with one voice.

•  The way the company presents itself to the public is to be deter-
mined by content, not by persons and interests of individuals.

•  Our personal demeanour is friendly, sincere and businesslike. Mod-
esty is as a vital characteristic and has been firmly anchored in our 
corporate culture since the company was founded.

•  We keep our relationship with all interest groups active and 
see them as our partners.

•  In dialogue, we listen and respond to the needs and expectation 
of our partners – the customer takes centre stage.

•  Mutual respect and a willingness to critically exchange ideas allow 
for open communication.

•  We are part of society and our community, and respect both the 
individual and special rights of social interest groups. 

•  As a globally active family-owned business, we respect other 
cultures and ways of thinking.

• As a company, we keep a neutral stance as regards party politics.
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Together, we are strong

As is the case in rowing, keeping in time makes us faster and 
more successful. Likewise, uniform messages are a key to suc-
cess especially for a globally active company like us.

Whether the messages come from St. Georgen, Landshut or 
Mulfingen, or from Farmington, Shanghai and Melbourne: We 
simply achieve better results if our messages are distinctive 
and unmistakable and can always be attributed, without any 
doubt, as coming from ebm-papst.
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Comprehensibility – not everyone speaks ebm-papst

Not everyone interested in our range of products and services or our 
company is able to understand such terms as “backward curved”, 

“electronically commutated”, epS, LambdaConstant, PG3, A3G190, etc.

When engaging in dialogue, we should do our best to allow our  
partners to understand what we are saying. In external communi- 
cations, we should try to avoid ebm-papst – specific jargon. After 
all, industry-specific vocabulary is a form of segregation.

We should also try to resist the temptation to use academic phrasing 
to demonstrate our expertise.

Those who manage to transmit their message non-ambiguously and 
clearly are the ones who have the best chance of getting noticed. 
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Open means honest

Only by maintaining an open dialogue can we avoid misinterpreta-
tions, rumours and misinformation.

Communicating actively and openly as we do in our group makes  
our partners believe and trust in us as a credible, authentic and  
reliable partner.
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Information for ambassadors 

Our staff magazine “we” is published three times a year and dis-
tributed globally. The topics featured are selected by a team of editors 
coming from Mulfingen, Landshut and St. Georgen.

Up-to-date news is published on the bulletin board and, parallel to 
this, also on our digital bulletin board on the intranet. 

Our ebm-papst-specific special publications, catalogues and spe-
cialist articles as well as our customer magazine “mag” are not only 
meant for our customers. Our employees are encouraged, too, to use 
them as sources of information.

You can find us at www.ebmpapst.com on the Internet. Our home-
page has information on products, our company, our subsidiaries, 
upcoming fairs and trade shows, press releases and career opportu-
nities. Following the “contact” link, you can also access the websites 
of our subsidiaries abroad, some of them in their own language.

Due to our size, our success and our innovative strength, ebm-papst 
is an interesting company for the media to report on. The compre-
hensive coverage we receive in the daily press, in the business press, 
weekly magazines and specialist magazines as well as on radio and 
television bears testimony to this.
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Last but not least

•  All employees are required to handle confidential information 
appropriately.

•  Media work contributes to the development of public opinion. Be-
cause of this, the basic communication guidelines provided should  
be observed for media contact. The communication of group-
specific topics may take place only in co-ordination with the press 
spokesperson in Mulfingen, Germany. In the case of written state-
ments (such as press releases), please notify and provide the press 
spokesperson with a copy in a timely manner. 

•  Requests for information and visual materials are to be handled in 
collaboration with the area responsible. Released material is to be 
obtained from the press area of the website www.ebmpapst.com.

Contact
for daily and financial press, mass-market press, television, radio
Hauke Hannig, phone: +49 7938 / 81-7105, 
hauke.hannig@de.ebmpapst.com

Technical communication 
Mulfingen, Germany: Corinna Schittenhelm, 
phone: +49 7938 / 81-634, corinna.schittenhelm@de.ebmpapst.com 

St. Georgen, Germany: Bernd-Jürgen Dietrich, 
phone: +49 7724 / 81-1226, bernd.dietrich@de.ebmpapst.com

Landshut, Germany: Iris Pioch, 
phone: +49 871 / 707-122, iris.pioch@de.ebmpapst.com

Subsidiaries: www.ebmpapst.com
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